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AIE@NEZ MANENMIZTHMIO THEZ EAAAAOZ
IXOAH OIKONOMIAZ KAI AIOIKHEHE
MPOKHPYZ=H
Eigaywyrnc Meramruyiakwy ®oirntwwv oTo
NPOrPAMMA METANTYXIAKQN ZNOYAQN
«ZTparnyikoc Ixediaopoc Mpoidviwve
(MSc in Strategic Product Design)

H ZyoAry Omwovopiag kon Awiknong Ttou AieBvoug Mavemornuiou g ElAGdog
(ALMAE.) xkahel toug evBiagepopevoug va umoPdhouv umown@dmra yia Tnv
TTapakoAouenon Tou [Mpoypduparos Mertamruyiakww Zmoudwy (MM.Z) oro
avTIkeipevo «ZTpatnyikos Ixedioopds MMpoidviwvs (MSc in Strategic Product
Design) yia To axkadnuaikd éroc 2012-2013. H BidaoxoAia Twy pabnudrwy Twy
MpoypappdTwy ZToudlv YivETal aTTOKAEICTIKG OTnV ayyAknA yAwooa,
Axkadnuaikog YmetBuvog Tou Mpoypapparos Meramruyiakuy Zmouduwy (M.M.L.)
gEival o kaBnynme k. Nikohaog Mougiomouhog, Avmirpoebpog g Aloikougag
Emnmponric Tou ALNAE. O Siddokovies TTROEPXOVTAl KOl QTTO TTAVEMTTAHIA TS
ahhobarric.

O peramtuxiakés omoudéc orto mTapamavw TMMEZ. ofnyoluv otn  Ajyn
Meratrruxiakol AimAdparog Eidikeuong (MAE.) kan mepihapfavouy Suo eaunva
didaokaiiag yia To NMME TAfpoug Poitnong kal TNV EXTTOVROT TNG UETATITUXIOKIC
drrAwpankic epyaciag. Na ogoug goithreg embBupoly Kl KATOTIV OXETIKAS
aitnong UTTapxer r duvaraTnTa YEpIKrS goitnong. v TepiTTwon auTr, n SIdpxeia
poitnong yia To N.M.Z. SmmAhagiadeTal.

Zra Mpoypappara Meramruyiakwy Zmoudwy Tou AiBvolg Mavemornuiou 1ng
EMaboc yivovion Sekvoi, perd amd emhoyry, Truxiouxer lMavemotnuiwv g
nuedatric f opotaywv avayvwpiopivwy 1Gpupdtwy g alkodarrrg kabug kol
TrTuxioUyol TUnEdTwy A T.E.|. ouvagoulc yvwoTikod auTIKEINEVOU.

Z1o NM.Z. «EZTparnyikog Zxediaopog Mpoidovrwv» (MSc in Strategic Product
Design) yivovral Sektéc umowngidTnTeS Kuplwe SrmAwparolxwy Molutexvikuw
Iyxohwv, ZIyohwv Kahuw Teyvwy, Oiovopohoywy, Mnyavikwyv ol ko
amogoitwy AT.El avrigtoxwy yvwoTKWyY avTiKeipévuy Tmou emBupolyv va
dieupUvouv Tnv efeidikeuon Toug oe Buo (2) emuépouc kKateuBivoelg etaidikeuong
a) AvarrruEne Mpoidvtwy kal B) Emysipnoakol Zyediacuol.

H emhoyn twy Meramruxiakuy goitntuv Ba yivel cuppwva pe TIg SIaTageg g
iIox¥Uouone vopoBeoiag kal T OUVAQEID TOU YVWOTIKOU QVTIKEIUEVOU Twv
TROTTTUXIaKWY gTroudly KaGBe utrowrpiou Ye To emoTnuovikd medio Tou M.M.Z., 1o
PaoBud tou dnrhwpartog f Truyiou, Tnv emidoon orn drrAwparnkn epyacia ko O
TpOTTTUXIaKG padnuara cuvagn pe To MNMZ., TV MoTOTTaINUEYN apioTn yvwarn
MG ayyAKnS yAwooag, To Bloypagikd onueiwya ToU UTTOWNQIoU KOl TIC GUTTATIKES
ETIOTOAES,



5. O evBiapepduevol kahoUvtal va utroBaiouv péxpl mig 20 ZemrepBpiou 2012 (f
pEXpI TNV kGAuwn Twv Béoswv) otn Mpappartsia Tng ZxoAng Oikovopiag kal
Alpiknoneg Tou ALTAE.:

a) Aimon oe ediké Eéviumo Tou avaprdral oty ioTooediBa TG ZXOARS
(www thu.edu.gr),

B) Emkupwpéve avriypago dimhwpareg f mTuxiou (He akpiPr) paBuo),
y) Emkupwpévo avriypage avahuTikrg BaBuohoyiag,

0) Avaiutikd Bioypagikd onueiwpa,

) ATToBEIKTIKO apioTng yvlorng TNg ayyAkng yAwooag,

at) Alio ougTanikéS ETIOTOAEC,

£} Auo QuToypapies

6. MpoéoBerec Thnpowopies Tapéxoviar amé 1 lpoppareia kol Tov Marketing
Manager g Zxohric Tou ALMNAE. (mh 2310- 807528, 807523 ki 807519).

Geooahovikn, 14 Maiou 2012
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