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ReGeneration

H EYKAIPIA 20Y NA ZEXQPIXEIY, EAQ!

AnAwoe ouppetoxn kal diekdiknoe tav eukaipia va Eexivioelg
Hia 6unvn ape1fdpevn npakTikn Aoknon oe emAeynéveg etaipeiec otnv EAAGSal

T1 eival to ReGeneration;

To npdypappa amotedei a evépyela twv Global Shapers
Athens Hub, npwtofoulia touv World Economic Forum,
aneudivetal oe TaAAVTOUXoUG MTUXIOUXOUG VEOUG KAOE
g181kdTnTaAC KAl unootnpietal éunpaxta and tnv EAAnvVIkR
IIpwrtoBouldia (www.hellenicinitiative.com) ka1 tnv
Coca-Cola Hellas.

Z& Molouc¢ ancsudvvetal:

To npdypappa aneuduveral og TAAAVTOUXOUC MTUXI0UX0UC
VE0UC OAWV TWV £181KOTATWYV, 1€ 1EYIOTN €PYACIAKN
ennelpia 2 xpOVwV NeTA TV OAOKANPWON TWV CIIOUSWV TOUG,
IIoU £v31aQEPOVTAl Va KAVOUV TNV IPAKTIKN TOUG doKnon
omnv EAAGSa.

T1 nepiAapBaver:

e EZdunvn mpaxtiki doknon ape1fouevn jie 1o mood twv 750€
TO pAva.

e Evranxni npaxtiki eknaideuon 60 wpdv.

® Kabodnynon amnd kata&iwpévoug enayyeAnartieg.

e Kowwviki epyaocia nepinou 50 wpwv.

To ReGeneration pnéxp1 onpepa:
Ztov lo kuxAo tou ReGeneration xatarénkav 2.800 artnoeig
ka1 21 edpaiwnéveg etaipeieg npooélafav 55 aokovpevoug.

Z1ov 20 KUKkAo Tou ReGeneration xatarénkav 4.250 artnoeig
napouoidfovtag ma avgnon tng 1aéng t1ou 52% og oxéon pe
Tov 1o kUKAo.

Mepikég and 1i¢ neyoditepecg emxelpnoelc otnv EAAGSa nou
npooélafav ackounevous néoa amnod 1o ReGeneration eivai o1:
AOnvaixn Zubomoiia, Antenna Group, AbbVie,

Bold Ogilvy & Mather, Eurobank Group, Travelplanet24,
Johnson & Johnson, TNT, The Coca-Cola Company,
Mytilineos Holdings, MetLife, Pfizer, Nestlé, X-rated, Microsoft,
TITAN, KAYKAX, GSK, Sanofi, Coca-Cola 3E, Janssen,
Unilever, EAAnvikd ITetpéAaia, Mapivénoudog, Mondeléz,
Pamediakopes.gr, Alpha Bank.

Artnoeic ouppetoxng yia to 2015:

O1 aitnoeig ouppetoxng yia 1o 2015 6a eivar avoixtég 1/12
éw¢ 18/12 ka1 n diadikaocia emAoyng 0a €xel odoxkAnpwdel
néxpl 1a 1éAn ®ePpouvapiou 2016.

Mdlsete T0dpa NEPICOOTEPEC MANPOPOPIEC KAl
EMOKEPTEITE TNV 10T00cAida www.regeneration.gr
n arkodoudnote pac otro Fb ka1 oto twitter.

n /regenerationgreece y (@ReGenerationGR
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l. EMPOWERING YOUNG PRENEURS
VIA HOLISTIC LEARNING EXPERIENCES
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