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AIEONEZ NMANEMIZTHMIO THEZ EAAAAOL
IXOAH OIKONOMIAZ KAl AIOIKHEZHZ

MPOKHPYZ=H
Eicaywyric MeTamruyiakwy Poitnrwy oTo
NMPOrPAMMA METANTYXIAKQN ZMOYAQN
wAioiknon Emyeipfoewy yia ZTeAExXn»
(Executive MBA)

H IxoAf Oikovopiog kai Aiciknong Tou AigBvolg MavemoTnuiou Tng EAAGDOC
(ALMAE) kakel toug evdiagepbuevoug va umoBdAouv uToyn@IiotnTa Yio TNV
TapakoAouBnon Tou Mpoypdupatog Meramruyakwy Zmouduw (MM.L) oTo
avrikeipevo «Aioiknon Emyeprioewy yia IteAexn» (Executive MBA) yia 10
akadnuaixd éroc 2012-2013. H Sidookakia Twy pabnudrwy Twv Mpoypappdrwv
Zoudv yiveTal ATTOKAEIOTIKG OTAV ayyAKn yhwooa.

Axadnuaikog YmeuBuvog Tou Mpoypdppatog MeTaTTuxiaKwy Imoubwy (MM.L.)
eival o0 kaBnynmic k. Nikdhaog Mouaidrouhog, Avrimpoedpog Tng Aloikoloag
Emmpotrg Tou ALTAE. O Sidaokovieg Trpotpxovial katd kipio AGyo ammo
TaveETOTHIA TS ahhodarmg.

O1 ueramuyiakés omoudéc oo Tapamdvw [MM.Z. obnyolv amm  Afqyn
Metamruyiakold AnTAwparog Edikeuong (M.AE.) perd amd Siem xikho amouduy,
o omoioc Tephapfdvel TV TrapakohouBnon HETOTITUXIOKWY  HaBnuaruy
TEGOGpwY BIBakTKWY eEaufvuy kaBuwg Kol TV ekTTévnon SImhwpaTikrg Epyagiac.

. Zta MNpoypdppata Meramruyiakwy Imoudwyv Tou ABvoug MavemoTnuiou g

EAMGSoc yivovtar Bekrol, pET@ amd emhoyry, TruioUxolr Mavemarnuiwy g
nUESATAS A opoTayWy avayvwpiopévwy Bpupdrwy Tng ahhobarrig kabug kal
mrruxiodyor Tunuarwy A T.E.l. cuvagols yvwaoTikod QVTIKEINEVOU TUHQUVA HE TG
Siarageig Tou v. 3391/2005, GpBpo 4 Trap. 2, OTTWE CUPTTANPWENKE pe v Tap. 2
Tou ap. 18 Tou v. 3577/2007.

To MNM.E. «Aioiknon Emysipiioewv yia IteAéxn» (Executive MBA) £xel wg
avTiKelyevo TV Trapoxn exTaideuong petarruyiakol emimEdou otn Aloiknon
EMIXEIPAOEWY KOl OTEUBUVETO! KUPIWG OF OTEAEXN ETTIXEIPAOEWY KOl OPYAVIOUWY
Trou emBupoly va Bieuplvouy tnv e€eidikeuor) Toug oTn Sioiknarn EMXEIPNTEWY.

H emAoyr twv Metamruyiokiv @oimraov Ba yiver olpguva pe Tig SiaTdgeig g
ioxUouoac vopoBeoiog kal TN CUVAPEIR TOU YVWOTIKOU QVTIKEIEVOU Twv
TTPOTITUXIGKIY OTTOUBLIV KABE UTToWnA®PIoU WE TO EmoToviké TTEdio Tou NM.M.Z., 10
BaBud Tou drTAWpartog fj TTuxiou, Ty emidoon ot GMTAwWATIKR £pyaoia kal OF
TpomTUXIaKG pabhpara ouvagr pe To MNM.Z., v amodedeiyuivn ETAYYEAUTTIKN
TpolUTmpecia, v TOToTTOMPEVN dpIOTn yvwaon TG ayyAikng yhwooog, To
Bioypagikd anueiwpa Tou UTTOYNR@IOU Kal TIC CUTTATIKES EMOTOAEC.



5. O1evdiapepduevol kahoOvtal va utrodhouv péxpr Tig 20 lavouapiou 2013, (1) péxp
v KaAuwn Twy BEoswy) atn Mpappareia g ZxoAns Oikovopiag kal Aloiknang Tou
ALTIAE.:

a) Aitnon ot abikd Evrumo TTOU  avaprdtar otny  IgTOoCEAIGO Tng  ZX0AMC
{www.ihu.edu.ar),

B) Emxupwpévo avtiypago SnrAwparteg f ruyiou (pe akpifr) BaBuo),
v} Emxuptopévo avriypago avahutikrfic BaBuochoyiag,

d) AvahuTikd Bioypagikt onueiwpa,

£) ArodeikTikG GpigTng yvwang g ayyAikng yAllooag,

oT) Atrobedeiypévn eTayyeAHATIKR TTpoUTTNPETia TOUAGYIGTOV 2 ETWV 1) ouvagolg
guaong amagyohnon afiohoyoUPevn kaTa TERITTTWON,

) ADo CuaTaTIKEG ETIOTOMES,
n) Ao pwroypagieg

6. MNpooBeteg mwAnpowgopies Trapgxovral amwo ™ [pappareia kar Tov Marketing
Manager ¢ ZyoAfig Tou AILTIAE. (mA. 2310- 807528, 807523 ka1 BOT519).
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